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Konradin
Publishing Group

The Konradin media portfolio comprises some 
50 trade and special interest magazines, online 
portals and live event series, backed up by
professional services ranging from corporate 
publishing to printing.

Konradin, a family-owned company founded in 
1929, has today grown to become a successful 
independent media group with a consolidated
group turnover of some Euro 105 million,  
employing around 600 people.

Konradin magazines stand out through their 
subject-specific expertise and many have been 
keeping the industries they serve informed for
decades. 

The core activity of Konradin Media is to deliver 
professional information tailored to requi-
rements across all channels. Usefulness and 
efficacy are
the prime concern, together with a focus on 
identifying developments early and highlighting 
prospects in order to inspire new approaches.

Konradin Publishing Group is one of the largest 
providers of specialist information within the 
German-speaking world. 
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direktabo.de

You will not find this kind of variety in any kiosk!

+++ Special-Interest Magazines +++ Planning, Building, Designing +++ Furnishing, Interior Design +++ Design Engineering, Production, Industry Processes +++

+++ Eye Care +++ Purchasing, Logistics +++ Fine Living, Lifestyle +++ Occupational Health and Safety +++

direktabo.de – Discover the vast 
array of information offered by  

more than 40 magazines and choose 
your individual gift from a wide  

range of attractive offers! That‘s how 
magazine subscription works today.



Our range of media
•   Consists of special-interest magazines for 

discerning readers on topics including science, 
history, nature and sustainability.

•   offers one of Germany‘s largest online networks 
of knowledge.

Our target groups
•  Seek in-depth information and are inquisitive, 

committed people who place high value on 
education and culture and often maintain Pan 
ecologically-responsible lifestyle.

•  Are often influential people in their communi-
ties and belong to high social strata.

Not only that, but
•  Our online shops offer related textbooks and 

other non-fiction books, technology toys for 
hobbyists, and high-quality gift ideas.

•   Exclusive reader trips with members of the 
editorial team take readers to exciting places 
around the world.   

publishes news about research in the natural  
and life sciences, medicine, technology and  
social disciplines, as well as examining the  
consequences of these for our everyday lives.
daily newsletter
wissenschaft.de

For many years, bild der wissenschaft has been 
awarding the German Prize for Science Photo-
graphy together with the Brendel press office in 
Düsseldorf.

explores the world of history. The magazine  
presents well-researched information on a  
wide array of areas, cultures and ages for  
interested lay people, and reflects the latest  
state of historical research.
weekly newsletter
damals.de

is the magazine for nature-conscious living. It is  
aimed at the modern “green generation” who 
combine their love of nature with a desire for  
sustainability and protection of the environment 
and nature. “natur” fascinates, informs and 
inspires.
weekly newsletter
natur.de

The online network of knowledge
With a reach of 6.5 million page impressions per 
month, we can offer you one of Germany‘s largest 
networks in the knowledge segment:

•  wissenschaft.de 

•  natur.de 

•  damals.de 

•  scinexx.de

•  scienceblogs.de 

•  wissen.de

Media sales contact
Petra Sonnenfroh-Kost
Phone +49 711 7594-306 
petra.sonnenfroh-kost@konradin.de
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Our range of media
•     Includes 18 media brands including journals, 

special publications and online portals for 
decision-makers in industry.

•     Includes publications many of which have been 
published for decades in their home market, 
enjoying the confidence of businesses and 
advertisers.

•   Communicates directly with high-profile  
executives in a huge range of positions.

Our target groups
•   Are general decision-makers, or specialists 

requiring information on specific sectors and 
innovative new growth areas within their 
industries.

•   Use our media to keep up-to-date on the latest 
innovations, and have for many years testified 
to the credibility, expertise and influence of our 
market-leading technical periodicals.

Not only that, but…
•   As a network for industry communications, we 

enable our clients to communicate with their 
target groups across a range of media including 
print publications and websites, and through 
events, media partnerships and corporate 
publishing. We are your expert partner for 
fully-integrated communication with industry.

For more information please visit 
media.industrie.de

Your quick link to us
Phone +49 711 7594-552 
media.industrie@konradin.de

is a high-quality professional journal that reaches 
top decision-makers across the German manu-
facturing industries: owners, CEOs, technical 
directors or (in larger companies) the technical 
management team.
Newsletter
industrieanzeiger.de
Event: Robotics Congress

is the trade magazine for strategic purchasing 
and supply management. The members of the 
German Federal Association of Materials Handling, 
Purchasing and Logistics (BME) and the ÖPWZ 
receive Beschaffung aktuell as part of their  
membership package.
Newsletter
beschaffung-aktuell.de

covers market and application-focused aspects 
of quality management and assurance as well as 
production measurement technology.
Newsletter
qe-online.de
Events: InnovationsForum, Praxistag,  
Medtech meets Quality

is an online portal for the process industries and 
related industrial service providers.
industrie.de

looks at the risks present in day-to-day company 
operations, and possible safety measures for com-
bating them. It gives safety officers the informa-
tion they need for their work on behalf of and in 
the interests of the workforce and the company.
See also „World of work“, page 9
Newsletter
sicherheitsbeauftragter.de
Event: Tag der PSA

is the independent trade magazine for safety and 
health at work, delivering the information requi-
red to ensure safe, problem-free operation, and 
prevent damage, accidents and illnesses.
See also „World of work“, page 9
sicherheitsbeauftragter.de
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provides practical and application-oriented infor-
mation for decision-makers in the process indust-
ries who are searching for intelligent automation 
solutions for their companies.
Newsletter
automationspraxis.de
Events: Expertenforen

focuses on metal processing. Its target groups 
are production and manufacturing managers 
in machine/vehicle manufacturing, electrical 
engineering, consumer goods, and tool and 
mould-making.
Newsletter
mav-online.de
Event: mav Innovationsforum

presents developments in the world of electrical 
automation technology for specialists and ma-
nagers in design/development, systems planning 
and integration, production management and 
technical business management.
Newsletter
wirautomatisierer.de
Event: AUTOMATION AWARD

is a leading specialist publication for designers, 
development engineers and technical managers 
with problem-solving, optimisation, planning 
and decision-making roles within the fields of 
mechanical and electrical engineering.
Newsletter
kem.de
Events: Konstrukteurstage

Konradin Industry Events:

•  Innovationsforen

•  Expertenforen

•  Praxistage

•  Konstrukteurstage

•  AUTOMATION AWARD

•  Medtech meets Quality 

•  ENGINEERING CAMPUS

7

Industry The network of expertise for industry

delivers engineering information for the growth 
market of medical technology and news about 
the development and manufacture of medical 
equipment.
Newsletter
medizin-und-technik.de
Event: Medtech meets Quality

   With international editions 
medicine&technology in 
English.



For almost 50 years, cav chemie anlagen verfah-
ren has been the established practice magazine 
on the market and takes an application-oriented 
look at processes, systems, apparatus and com-
ponents for the chemical and pharmaceutical 
industries.
Newsletter
prozesstechnik-online.de
Event: cav InnovationsFORUM

   With international editions 
cpp chemical plants & pro-
cesses in English.

 
looks at products and technical solutions from 
the specific viewpoint of the pharmaceutical 
industry, covering products, packaging, manage-
ment and services.
Newsletter
prozesstechnik-online.de

 

is the trade magazine for the whole of the food 
and luxury goods industries, focusing on all 
aspects of food processing.
Newsletter
prozesstechnik-online.de

The joint website of the process-engineering 
titles represents a comprehensive knowledge 
portal for the chemical, pharmaceutical and food 
industries.
prozesstechnik-online.de

is dedicated to practical and application-oriented 
topics relating to the electronics manufactu-
ring and testing industry, with a focus on PCB, 
component manufacturing and chip packaging 
alongside testing and inspection procedures.
Newsletter
epp-online.de
Event: EPP InnovationsFORUM Germany

 
   With international editions 

EPP EUROPE in English. 
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ErgoMed
is the magazine for applied occupational health 
and corporate health management. It provides a 
bridge between scientific research and occupatio-
nal health practice.
ergo-med.de

faktor arbeitsschutzD
G

U
V

is dedicated to all aspects of occupational health 
and safety, prevention and legal requirements. A 
practice-oriented focus provides the reader with 
useful information and tips from the experts. The 
magazine is issued by the German Social Accident 
Insurance (DGUV).
dguv-faktor-arbeitsschutz.de

is a magazine for employees of the German paper 
industry, published by the Federation of Employ-
ers in the German Paper Industry (VAP). Themes 
range from social, economic and environmental 
policy to paper technology.
papierundtechnik.de

Tag der PSA
27th September 2016 in Heidelberg

Our range of media
•     Focuses on the interaction between employees 

and the workplace, whether it be in the office or 
the production environment.

•     informs about health questions and safety 
guidelines or techniques.

The SI-Akademy
•  organises seminars, conferences and events 

with topics ranging from the environment to 
health and safety at work. These seminars can 
be individually tailored to the customer’s requi-
rements and staged in-house.

The „SI-Akademie für Sicherheit + Gesundheit bei 
der Arbeit“ (SI Academy for Occupational Health 
and Safety) closely collaborates with the editorial 
staff of „Sicherheitsingenieur“.
SI-Akademie training programs are geared to the 
requirements and interests of safety engineers, 
experts for industrial safety, safety and security 
officers, ergonomists, corporate health officers, 
executives and health managers. The seminars 
cover a wide range of topics, focusing mainly on 
occupational health and safety, but also on topics 
from other fields.

With its program, SI-Akademie wants to help to 
improve the working conditions in production 
and offices. In the field of ergonomics, there is a 
close collaboration with the „Interessengemein-
schaft der Rückenschullehrer/innen e.V. (IGR)“ 
(community of interest of back trainers) and 
interesting seminars are organized in cooperation 
with the IGR.

Contact
Martina Langenstück 
Phone +49 6221 6446-39 
martina.langenstueck@konradin.de

Media sales contact
Gerhard Binz
Phone +49 6302 22-27
Mobil +49 173 3539803
gerhard.binz@konradin.de
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Our range of media
•    Documents everything happening within the 

market in a creative and design-, technology- 
and user-oriented way, in two media – print and 
online.

•    Spans the entire construction process from 
initial design right through to implementation, 
including interiors and exteriors.

•    Provides comprehensive information tailored to 
the target group, from the initial consultation 
to the finished project.

Our target groups
•   Are architects, engineers, planners, interior 

designers and office planners.
•   Thanks to HandelsDIGEST include those  

working in the fields of lifestyle and décor too.

Not only that, but… 
•   As specialists in architecture we offer individu-

ally tailored solutions for communicating with 
potential customers through print and online 
media, via events, or through corporate publi-
shing.

•   Special internet guides offer users an overview 
of the most important manufacturer and  
industry websites.

•   Market research studies such as tests of copy 
and visuals provide valuable insights into your 
target audience.

stands for solutions in the areas of design, con-
struction equipment, building physics and aest-
hetics. Practical product and system information 
mean expert advice is always assured. The bba 
info service helps architects and manufacturers 
to get in touch directly over the internet.
Newsletter
bba-online.de

Wide-ranging architecture criticism, building 
culture, technical innovations, the building stock… 
these are the central themes covered in  
db deutsche bauzeitung, the oldest and best-
known of Germany’s architecture periodicals.
Newsletter db und db-Metamorphose
db-bauzeitung.de

This prize is awarded for renovations, conversions 
and extensions where exemplary, innovative 
solutions were implemented that go beyond 
technically established standards and that were 
designed with outstanding quality.

arcguide.de is one of the most important German- 
speaking architecture portals on the market.  
Manufacturers can present their reference  
projects, innovations and production solutions  
to architects and planners in article form. All 
press releases are automatically published in  
the arcguide newsletter. Architectural firms can 
also publish free office profiles at arcguide.de,  
to ensure their current projects receive maximum 
attention.
Newsletter
arcguide.de

db-Ortstermin

The renowned series of events by db:
1 project, 1 afternoon, 35 architects, organized by 
db deutsche bauzeitung, moderated by the edito-
rial team of db and the relevant project architect, 
together with a maximum of 3 manufacturers 
involved in the project, explaining solutions on 
site at the object

Media sales contact
db
Marion Hinze
Phone +49 711 7594-340
marion.hinze@konradin.de

bba
Cornelia Huth-Neumann
Phone +49 711 7594-372
c.huth-neumann@konradin.de

arcguide
Sandra Mack
Phone +49 711 7594-395
sandra.mack@konradin.de

Further information
can be found at:  
architektur.konradin.de
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is an established trade journal presenting the 
most important innovations in the fields of life-
style, interior design, homes, cooking and luxury 
goods and services.
Newsletter
handelsdigest.de

Media sales contact
Rebecca Schmidt
Phone +49 711 7594-386
rebecca.schmidt@konradin.de

Media sales contact
md, md office, Mensch&Büro
Petra Wehinger
Phone +49 711 7594-404
petra.wehinger@konradin.de 

Further information
can be found at:  
architektur.konradin.de
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Information platform with the latest news from 
the office furniture sector, trade-fair and seminar 
dates, job offers and product innovations.

The magazine md Office is published 4 times a 
year in cooperation with Mensch&Büro.
Newsletter
menschundbuero.de

is the international platform for high-quality 
interior design and interior furnishing. The 
crossmedia brand family offers quality reporting 
on products, case studies and design solutions 
for interior designers, architects and furnishing 
planners.
Newsletter 
md-mag.com

Four issues of md Office in cooperation with 
Mensch&Büro 2017 in February, May, August and 
October. The focus is on products and room solu-
tions from the office furniture sector, supplemen-
ted with specialist articles, interviews and trends 
in ergonomics.

The md live event series 
offers high-quality content 
in a sophisticated setting.

Topics so far:
HAPTICS, ACOUSTICS,
LIGHT, Round Table
of Textiles, COLOUR



Our range of media
•   Enjoys a strong market presence, built upon 

influential titles that have been considered 
“must-reads” within the industry for decades, 
both in print and online.

•   Is based on a series of concepts tailored to 
specific target groups.

Our target groups
•   Include self-employed and employed opticians, 

industry specialists, purchasers and sales execu-
tives, optometrists, ophthalmologists, contact 
lens specialists, students – in short, the current 
and future decision-makers from the optics 
industry.

Not only that, but… 
•   AO-Info, the global optics database, gives 

subscribers an online overview of key manu-
facturers’ addresses and offers search functions 
for rapid access.

•  The website www.der-augenoptiker.de offers 
news, jobs and product information. This cross-
media approach strengthens the position of 
DER AUGENOPTIKER within the market.

•   DER AUGENOPTIKER offers readers and media 
partners further added value in the form of 
exclusive trips for readers, events, innovation 
days and seminars.

is a specialist in knowledge | fashion | manage-
ment. With an ideal mix of articles, the magazine 
shares the latest expert knowledge and reports 
on company management issues as well as the 
latest trends and marketing.
Its influence in the industry is reflected in the lar-
ge proportion of industry players who subscribe 
to it, and its large classified ads section.
Newsletter
der-augenoptiker.de

With the end-user magazine „DURCHBLIKKER“, 
DER AUGENOPTIKER proves to be a true inspi-
ration for the sector. In cooperation with other 
industry partners, the magazine provides interes-
ting facts from the world of eye care, presented 
comprehensively and in an entertaining manner.

has been the official magazine for members 
of the VDCO for over 50 years and is the oldest 
and best-known German-language contact 
lens magazine.
Newsletter
kon-online.de

Media sales contact
Petra Sonnenfroh-Kost
Phone +49 711 7594-306 
petra.sonnenfroh-kost@konradin.de
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Our range of media
•    Documents everything happening within the 

market in a creative and design-, technology- 
and user-oriented way, in two media – print and 
online.

•    Includes trade magazines, online portals, events 
and customer magazines.

Our target groups
•   Are carpenters and joiners, painters and 

decorators, plasterers, and (in the case of La-
ckiererblatt) specialists in vehicle painting and 
bodywork repairs.

Not only that, but…
•   Special internet guides offer users an overview 

of the most important manufacturer and indus-
try websites.

•   Market research studies such as panel surveys 
and tests of copy and visuals provide unique 
insights into target groups.

provides vital inspiration and key practical tips to 
boost the commercial success of joiners, cabinet-
makers, window fabricators, interior decorators, 
shopfitters, trade fair stand builders and interior 
fitters.  
Topics include: design, materials, fittings,  
production, marketing, sales and assembly.
Newsletter
bm-online.de

is the innovative trade magazine for joiners, 
cabinetmakers, interior contractors and window 
fabricators. It offers monthly reports on design, 
technology, marketing and training. 
Newsletter
dds-online.de

is the new trade magazine for carpenters and joi-
ners. The magazine provides essential ideas and 
inspiration for companies that complement their 
product range with trade goods such as furniture, 
kitchens, lighting and accessories. 
Newsletter
mv-verkaufen.de

is the magazine for vehicle painting, bodywork 
and repairs. Richly illustrated, it communicates its 
subject matter through easy-to-understand user 
reports, articles and interviews. 
Newsletter
lackiererblatt.de

is a modern trade magazine offering the painting 
and decorating, plastering and fit-out industries 
sound expertise in the fields of technology, de-
sign and company management. A wide variety 
of online services additionally offer ample oppor-
tunity for multi-media communication.
Newsletter
malerblatt.de

is the Internet portal for the professional tool user.  
It is a comprehensive information and service 
platform aimed at buyers from the trades and 
industry, as well as manufacturers and dealers.
Newsletter
werkzeugforum.de

Media sales contact
BM
Claudia Weygang
Phone +49 711 7594-410
claudia.weygang@konradin.de

dds
Andreas Schweizer
Phone +49 711 7594-435
andreas.schweizer@konradin.de

Malerblatt/Lackiererblatt
Carola Gayda
Phone +49 711 7594-432
carola.gayda@konradin.de

Möbel VERKAUFEN
Katja Hanft
Phone +49 711 7594-404
katja.hanft@konradin.de

werkzeugforum.de
Kathrin Günther 
Phone +49 711 7594-525
architektur-bau@konradin.de
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Our range of media
•   Provides dealers and experts in catering and lu-

xury goods distribution and manufacture with 
all of the key industry information, continuing 
right along the chain to include consumers too.

•   Provides a full update on developments in the 
worlds of wine, tobacco and luxury goods and 
services.

•   Reaches its audience by taking a cross-media 
approach featuring print magazines, websites 
(with all the additional benefits that they bring) 
and newsletters published on a regular basis.

Our target groups
•   Are discerning in their choice of wines, tobaccos 

and fine living.
•   Include producers, suppliers, consumers and sa-

les representatives for products in these sectors.

Not only that, but…
•   The selection independent jury regularly carries 

out systematic tastings of luxury goods and 
publishes its favourites in the magazine. With 
its unbiased reporting and high-quality design, 
selection is a delight for the senses.

is the communication channel for the tobacco 
industry in Germany, forming a vital link in the 
marketing chain between the tobacco industry 
and wholesalers and retailers.
weekly newsletter
tabakzeitung.de

is the highest-circulation customer magazine for 
the tobacco trade. It delivers in-depth and varied 
information about the world of cigars, pipes and 
smoking accessories.

is an exclusive, independent information service 
for wine experts and connoisseurs, and is one of 
the most important sources of wine ratings and 
buying advice for high-quality wines.
weinwisser.com

is the leading, Englishlanguage trade magazine
for the international tobacco industry and its 
suppliers.
weekly newsletter
tobaccojournal.com

selection regularly  
holds renowned  

tasting competitions.

comes out quarterly, in March, June, September 
and November, and is one of Germany’s leading 
luxury goods and services magazines, covering 
a whole host of interesting themes relating to 
wine, food, culture and travel.
aus-lust-am-genuss.de

Media sales contact
Tobacco Journal International
Stefanie Scherrer
Phone +49 6131 5841-139
stefanie.scherrer@konradin.de

All other objects in this sector
Michael Günther
Phone +49 6131 5841-126
michael.guenther@konradin.de
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Shops for 
Specialist  
Literature, Non- 
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What we offer
We specialise in tailored, company-specific B2B 
communication. Our range of services includes all 
types of corporate communication: print, online 
and events. We offer expert advice and develop 
compelling concepts in collaboration with our 
customers. Our technical and industry expertise 
focuses on the same areas as those covered in 
our media, particularly architecture and trades, 
the world of work, and additionally science and 
technology.

We can prepare content for you whatever level 
of detail is required, whether it is for a magazine 
or a newsletter, a specialist Internet forum or a 
popular science magazine.  
Our services range from the initial concept to 
final implementation and include all necessary 
consulting, project management, cost control, 
graphics and editing services. 

We are always looking for opportunities to take a 
cross-channel approach. 

PREISTRÄGER

context

Every issue of the customer magazine “context” 
features a different cover story informing readers 
about the projects, partners, products and cus-
tomers of HeidelbergCement. Four times a year, 
the customer magazine is sent to civil engineers, 
architects, planners and manufacturers.

Often awarded: 

Swiss Medtech Industry

In collaboration with the editorial staff of the 
trade magazine medizin&technik, Konradin 
Relations devised the content and design concept 
and the editorial focus of the magazine “Swiss 
Medtech Industry” for the Medical Cluster, an 
association of Swiss med-tech companies.  

archiTEC24.de 

The online magazine www.archiTEC24.de, 
which is geared to the specific requirements 
of architects, was conceived for the company 
Viessmann. The magazine includes monthly 
reports on reference projects, written by expert 
architectural journalists. On top of these come 
the latest reports on various aspects of heating 
and air-conditioning technology.

Laminated Glass News 

This 16-page print newsletter from Kuraray is 
published once a year with a print run of 10,000 
copies and is mailed to architects and engineers. 
The newsletter has had a makeover to make it 
more like a newspaper. Konradin Relations now 
also project-manages, produces and prints the 
newsletter.

Contact
Jennifer Bühling 
Phone +49 711 7594-334 
www.konradin-relations.de 
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manufakTOUR

The Konradin Media Group created 
this event format in collaboration 
with four companies, inviting ar-
chitects on an exclusive two-day tour to give forty 
architects the opportunity to visit companies and 
take a closer look at the production processes on-
site. Architects and company representatives are 
given ample opportunity to network and deepen 
important relationships. The first tour took place 
in autumn 2015 in East Westphalia with support 
from companies Bette, COR, FSB and MWE. 

Armstrong Reference book

Packed with case studies, this reference guide 
from flooring manufacturer Armstrong provides 
inspiration for architects and interior designers.  
More than 200 pages long, it showcases a se-
lection of international projects to demonstrate 
the wide range of possible applications for the 
company’s products.

Corporate Media Services
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Maximum light capture was a major part of the 
design brief, coupled to innovative air handling 
and water capture systems. In addition, recycled 
materials were used extensively throughout the 
con struction phase; the plan being to attain a Lea-
dership in Energy and Environmental (LEED) gold 
rating. Efforts are currently underway to push the 
rating to platinum.
The 12 fl oor, 189,700 sqft sustainably-designed 
signature facility was designed by Behnisch Archi-
tekten in Stuttgart, Germany in partnership with 
Baltimore’s Ayers/Saint/Gross, Inc. following an 
international design competition, with the Whi-
ting-Turner Contracting Company, headquartered 
in Baltimore, MD acting as the Construction Mana-
ger. It comprises three interlocking L-shaped buil-
ding spaces, which house classroom facilities, of-
fi ces and the law library. The administrative space 

is laminated to improve the acoustical performan-
ce. With regards to the rest of the building, for the 
rain screen curtain wall, we needed a surface that 
would protect the exterior from both the sun and 
high winds. We knew that it would be really nice 
if we could use glass, but also fi nd a way to unify 
the façade visually into a single element, while in-
corporating a punched-window approach – where 
the spaces in the façade are specifi c to the rooms 
behind them.
„We knew from the beginning that we would lami-
nate the glass on the ground fl oor,“ Noblett continu-
es, „providing additional protection from potential 
accidents or vandalism, but as we got further into 
the design process we decided that we wanted to 
laminate the whole thing. The  SentryGlas® product 
does the job very effectively; it is a very clear alterna-
tive to other interlayers, which also do not perform 
as well structurally. In this instance,  SentryGlas® 
was the obvious answer. 

The John and Frances Angelos Law Center, home to the University of Baltimore School 
of Law in Baltimore, Maryland USA, is a fascinating example of how structural glass 
incorporating  SentryGlas® can be used to not only provide eye-catching aesthetics, 
but also contribute functionally to one of the greenest buildings in Baltimore and the 
metropolitan Washington, DC region.

also includes the separate accessible clinics where 
students, faculty and local attorneys provide legal 
services to the community. An atrium over a cen-
tral area connects the three building spaces provi-
ding an area for a lobby, coffee bars and lounges. 
The Appellate Moot Court extends down from the 
main lobby to a lower garden level and accommo-
dates court hearings, lectures and other events. 
According to Robert Matthew Noblett, a partner at 
Behnisch Architekten: „We had two reasons to use 
an external glass façade. One of the classrooms on 
the northern aspect of the building faces the Jones 
Falls Expressway, with six lanes of freeway traffi c, 
so the thermal glazing outside of that classroom 
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What we offer 
KonradinHeckel is a leading media production 
service provider and one of Germany‘s largest 
web offset printers. It operates from two plants
in Leinfelden and Nuremberg, where our state of 
the art production facilities are able to print your 
jobs to the highest professional standards.

In short, we deliver tomorrow’s standards today. 

We specialize in
• magazines/customer magazines
• catalogues and inserts

Our range of services spans prepress, sheet-fed 
and web offset printing as well as postpress and 
innovative ideas for your printed product.

Print&Forest
environmental project
Through Print & Forest we offer every customer 
the opportunity to obtain carbon-neutral printed 
products from us. We plant trees in Paraguay for 
each print job carried out under the initiative.  
The round Print & Forest logo, which our cus-
tomers can have displayed on the cover of their 
publication if they wish, specifies the precise  
number of trees planted.
www.print-and-forest.de

PRINT&FORESTKlimaneutral gedruckt
36 BÄUME GEPFLANZT

High-performance  
machinery

means to us: We operate five Manroland web 
offset presses: one 16-page, one 32-page, one 
48-page and two 72-page presses.
There is full compatibility between the two sites 
for all products and, thanks to our in-house pro-
duction according to the offset printing process 
standard, a high degree of reliability is assured.
With CO

2
-checked, FSC®- und PEFC certification, 

carbon-neutral, environmentally-friendly  
production is also guaranteed.

konradin  
PRINTSHOP
Thanks to the Konradin PRINTSHOP you can now 
order your bespoke printed materials online. From 
business cards and trade fair flyers through to full 
product catalogues, online you can find the entire 
range of services, including web offset printing. 
Even the shipping is free-of-charge.  
Trusted Shops certification ensures the safe and 
responsible handling of your valuable data. The 
free, integrated easyDesigner lets you create 
your professional documents online like a pro in 
only five minutes, without any previous design 
experience.
www.konradin-PRINTSHOP.de

teamwork-net 

Our teamwork-net Internet portal allows you to 
transmit your print data quickly and securely, to 
make corrections and to issue approvals.  
All those involved can check the current state of 
production at any time and from any location. 
The result: simplified approval, short throughput 
times, lower costs.

TurnPages  

turns your e-paper into a real page-turner. 
Use TurnPages – the ePaper with turning pages – 
to make the best possible impression.  
Its attractive turning pages function allows 
the look and feel of the printed product to be 
experienced online. If you want, you can take  
it further and add numerous further functions 
such as online shops.
www.turnpages-smart.de

Contact
Jürgen Scheckenbach
Phone +49 711 7594-729
druck@konradin.de
www.konradinheckel.de
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What we offer
Through its various target-group-specific shops 
selling specialist literature, textbooks and high-
quality gifts, Medienservice Konradin supple-
ments the information in Konradin’s specialist 
media with extra information tailored to each 
group of readers, and so further boosts customer 
loyalty. Konradin Medienservice reaches its target 
audience through print campaigns, email  
marketing and online shops.

Our specialist literature shops stock a wide range 
of specialist books, reference works, demo videos 
and CD-ROMs for specific subject areas, including 
introductory works for trainees and titles covering 
specialist fields and legal or management  
questions, as well as current trends.

wissenschaft-shop.de

www.wissenschaft-shop.de covers science, 
technology, nature and history. We have made it 
our business to source a special range of products 
that offer discerning target groups knowledge, 
enlightenment and fun. 
 
www.wissenschaft-shop.de

Trade media shops

The trade media shops provide high-quality infor-
mation in the fields of architecture, construction, 
carpentry and joinery, as well as for painters and 
decorators and medics.

www.architekturbuch.de

www.bm-medienservice.de

www.dds-medienservice.de

www.malerblatt-medienservice.de

www.medienservice-holz.de

www.medienservice-medizin.de

Contact
Andreas Uhl
Phone +49 711 71924-111
uhl@medienservice-konradin.de

Media Services
Konradin
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The Shop for specialist literature, non-fiction books, high quality gifts

Extraordinary and creative gift ideas, such as …

Flexipor glider: This model airplane is made of 
extremely robust Flexipor and weighs only 53 
grams – with a much better stability than its 
counterparts made of wood or foam.

These magic vases will puzzle your guests. Nar-
row and light, they have no foot and yet remain 
stable. The secret lies in a magnet under the 
surface of the table, which holds them in place.

Zoomer TM Bentley 2.0.: The interactive little 
robotic dog learns and understands 50 different 
tricks and commands. Its intelligent playing beha-
viour makes it the perfect interactive pet.



The job portal for your success!

fachjobs24.de

Find jobs  
  or post jobs: 

     www.fachjobs24.de

37 online partners, 31 print partners
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Konradin Mediengruppe
Ernst-Mey-Straße 8
70771 Leinfelden-Echterdingen
Germany

Head office: Leinfelden-Echterdingen
Konradin-Verlag Robert Kohlhammer GmbH
Konradin Medien GmbH
Medienservice Konradin GmbH
Konradin Business GmbH
Ernst-Mey-Straße 8
70771 Leinfelden-Echterdingen

Business location: Mainz
Konradin Selection GmbH
Erich-Dombrowski-Straße 2
55127 Mainz

Business location: Heidelberg
Dr. Curt Haefner-Verlag GmbH
Vangerowstraße 14/1
69115 Heidelberg

Printery
Konradin Druck GmbH
Kohlhammerstraße 1–15
70771 Leinfelden-Echterdingen

Heckel GmbH
Raudtener Straße 11
90475 Nürnberg www.konradin.de


